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eBusiness Consultancy

he eBiz Centres’ 4 step process:

ldentifying your eBusiness needs.

Developing your eBusiness strategies.
Defining the technology required.
Highlighting appropriate local suppliers.

Edward Clarke — eCommerce Consultant - eBiz Centre

(01424) 201948



Seminars and workshops

he eBiz Centre organises a series of
events designed to demonstrate internet
technologies for your business.

Topics include:

e Building websites.
 Trading on the internet.
* \Website promotion.
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eBiz Clubs

The eBiz Clubs cover Hastings and Rother
areas and offer business networking
opportunities with guest speakers to
discuss the latest technologies.

Topics vary from the newest
handheld devicesto gl
selling on eBay.
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eBiz Centre

Who pays for the eBiz Centre?

e« SeaSpace — The local regeneration
company for Hastings and Bexhill, run by
the Hastings and Bexhill Task Force.

« SEEDA - The South East England
Development Agency, responsible for
sustainable economic development.
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eBiz Centre

Who do we work with?

e Hastings & Bexhill Enterprise Hub
* Local Enterprise Agency, 1066 Enterprise.
 Hastings & Rother District Councills.

e FSB and Chamber of Commerce.
« HCAT and UCH.
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What is eCommerce?
Website Architecture
What Businesses Want
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What Is eCommerce?

Administration

e Customer Relationship Management
— Sage eCRM. e
— Open CRM.
— Microsoft CRM.

e Content Management System
— SiteKit CMS. ?

=
— WordPress. A\ >
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What Is eCommerce?

Administration

e Account Management
— Sage Line 50.
— Mind Your Own Business.
— Quick Books.

o Fulfilment
— Parcel Tracking.
— Support: Forums, phone, web notes.
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What Is eCommerce?

Communication

e Emall

— Primary means of communication
online. Not responsive like phone and opens
up to spam, which is part of administration.

e Phone

— Can integrate with CRM systems to ‘
offer improved customer service.
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What Is eCommerce?

Communication

 VOIP Q

— Voice chat over the ®
Internet with clients/suppliers.
Watch for bandwidth costs on
PAYG broadband services.

 Messaging

— Often overlooked In business. Another \
way to communicate worldwide at low cost.

Edward Clarke — eCommerce Consultant - eBiz Centre

(01424) 201948



What i1s eCommerce?
Sales

-
e Shopping cart E S Vo
— Actinic Software. Off the shelf eCommerce
solution.
— Zen Cart. Free, open source software.
— osCommerce. Free, open source software.
— eBay. Needs no introduction.
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What Is eCommerce?

Sales

e Payment systems
— Payment gateways.
— Payment bureaus.
— Internal processing with PDQ.
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What Is eCommerce?

Marketing

e Offline
— See Bill Shearer.

* Online
— A subset of the business marketing plan
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What Is eCommerce?

Marketing

e The search engine promotion cycle
— Search engine optimisation.

— Search engine marketing.
— Statistical analysis.
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What Is eCommerce?

Marketing

e Search engine optimisation

— Market profiling including
demographics such as
gender, age, location,
language, dialect.

— Market research including product research,
competitors, pricing, quality, advertising
strength of competitors etc.
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What Is eCommerce?

Marketing

e Search engine optimisation

— Keyword research. What you think and what
your potential clients look
for are two different things.

— Document structure. Web
documents need to be laid out correctly using
*semantic mark-up, *web standards and
*accessibility guidelines. ( *explained later )
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What Is eCommerce?

Marketing

e Search engine optimisation

— Lots of grammatically correct, informative and
researched content.

— ‘Lots’ mean there Is no
such thing as too much
Information on the web. The web Is
Information. Service or sales is usually an
‘informed action’.
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What Is eCommerce?

Marketing

e Search engine optimisation

— Information architecture.

e GIve users a choice whether
to purchase the item or read
more information.

* Which do they choose and why?
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What Is eCommerce?

Marketing

e Search engine marketing
— It's all about links.

— The more links to your site
the better the search
engines believe your
website Is. This affects your rank.

— Quality, then quantity when it comes to links.
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What Is eCommerce?

Marketing

e Search engine marketing
— How do you get links?

— #1) Write information worth
linking to.

— #2) Interact with blogs, forums,
directories and article sites.

— #3) Harvest the competition.
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What Is eCommerce?

Marketing

o Statistical analysis .
— Are the tools In place to give @
you the right information ? ) \\
— Are hits important? “
— Keywords?
— Referrals?
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Any guestions
about eCommerce?
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Website Architecture

Infrastructure
 Domain name (www.yourwebsite.com)
* Hosting

— Space for your website.

— Emall services.
— Database.
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Website Architecture

Data Layer

e Database such as Access, Excel, XML,
MySQL, plain text and many more.

e Contains data such as
customer records, products,
transactions etc.
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Website Architecture

Logic Layer

e This Is where programming languages
such as Perl, VBScript, Java, PHP and
more interact between

the data layer and the
content layer.
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Website Architecture

Content Layer

e This is the layer that marks up
Information into a readable
format.

— Written in HTML or XHTML
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Website Architecture

Design Layer

 The design layer Is created using
cascading style sheets
or CSS. CSS allows
you to position and
style the content layer.
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Website Architecture

Behavioural Layer

o Operation of fly-out
menus, hiding or moving
content around, pop-up
windows, colour changes

etc.
 Written using JavaScript, Java, Flash etc.
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Website Architecture

Web Standards

e W3C
— World Wide Web Consortium.
— WWW.W3.0rg
* Accessiblility (Disability Discrimination Act)
— Web Content Accessibility Guidelines.
— www.w3.0rg/TR/WAI-WEBCONTENT/
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Website Architecture

Web Standards
o Usability
— www.usability.qov

e Semantics

— The study of meaning. A semantically correct
website Is easier to understand. Write content
for the user and think about structure like
headings, subheadings and paragraphs.
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Website Architecture

Overview

Edward Clarke — eCommerce Consultant - eBiz Centre

(01424) 201948




Website Architecture

The way of the Web
e To buy a fridge
— We check features. (Information)
— We check dimensions. (Information)
— We compare prices. (Information)
— We make the purchase. (Action)
e Actions such as a purchase are

iInformation driven, so what do websites
need plenty of?
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Any questions about
Website Architecture?
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What Businesses Want

o Simple really, a raise in the bottom line.
— Increase in market share.
— Increase In sales.
— Money/time saved.

 More control over the more complex
aspects of their business, such as I.T.

— Training.
— CRM / CMS.
— Measurable results.
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What Businesses Want

It’s lonely at the top.

e Support channels

— Have you heard of the
eBiz Centre?

e Recommendations
— Impartial advice.
— Comfort the right decision has been made.
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Any questions about
What Businesses Want
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Feedback

Please leave constructive feedback

e Let your course administrator
know what you thought.

 Emall info@ebizcentre.co.uk
and give the eBiz Centre feedback.

 Leave a comment on my website by
visiting http://blog.tn38.net/uch
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